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a} from unsafe prodocts, frandulent adverlising,
I pt labelling or packaging and business practices that limit
competition,
b} adequate information about products so as to make
3 1 pt thee vight decisions to buy goods or services. .
i b c) many companies have become more responsive to. |
| I the needs, wants and safetv of consumers. i
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3. a) What docs consumerism promole? |
by Where is the movement active?
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political candidates, social Brnniations
b} to promote 0 cause ar idltience he way peaphe
tIunL or act.
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4. a) When {how oflen) do people come into comtact with
Ipt many kinds of advertising?
b} What do many people adverise in newspapers for? [
Why do manv peeple adverise in newspapers?
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